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Deni Mustopa. S200 120 017.THE ANALYSIS OF THE NON OBSERVANT OF GRICE’S 
MAXIM IN ENGLISH VERBAL EXPRESSION USED IN ADVERTISEMENTS. 
 
Pragmatics is applied in various kinds of language use, one of the most common uses is 
found in English TV advertisement. This study aims to investigate the utterances which the 
English TV advertisements utilize to promote the products and degree to which the non-
observance of maxim with a pragmatic principle proposed by Grice, Thomas and searle. The 
design of this research is qualitative descriptive approach because the writer gives more 
description about analysis of the data that he gets than expresses using the analysis on numerical 
data. The data sources of this study are English TV advertisements from www.youtube.com. The 
instrument in this research is purposive sampling which arrange as follows participation 
observation and documentation. From this study, the writer finds that nearly all of the verbal 
expressions used in English TV advertisement disobeyed the cooperative principle theory 
proposed by Grice. The most common breaking is found in maxim of quantity and quality 
because one of the purposes of advertisement language is to attract customers’ attention and 
persuade them to buy the produce being promoted. 
Key words: English Verbal Expressions, English TV Advertisment, Non Observant of Maxim 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
